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Introduction
It is broadly accepted that distinction into the ‘highbrow-lowbrow’ culture dimension and omnivorism are 
indeed compatible (Tambubolon 2008; Lizardo &  Skiles 2012). The same applies to the cosmopolitan lifestyle 
that is overrepresented among representatives of the upper-middle class. According to a number of studies class 
inequalities in cultural consumption remain profound but they have changed their form (Bennett et al. 
2005; Prieur et al. 2008; Prieur & Savage 2013). They divert in important aspects from classical distinction 
between highbrow culture and popular culture in that it is more wide ranging and discerning in cultural practices. 

It is less clear to what extent the diversity between cultural fields extends to effect of the parent’s class and 
educational resources on cultural capital that are considered as key factors in shaping cultural activity 
(Ganzeboom 1989; Ganzeboom & De Graaf 1991; Van Eijck 1996; De Haan & Knulst 2000; Nagel & Ganzeboom 
2002; De Vries 2006). Generally, it shows that differences in cultural participation between the higher and lower 
educated have to be partly attributed to differences in the family of origin (De Graaf 1988; Aschaffenburg & Maas 
1997; De Graaf et al. 2000; De Graaf & De Graaf 2002). According to some findings, impact of the latter on 
musical tastes appeared to be even stronger than effect of education itself (Yaish & Katz-Gero 2010; Katz-Gero et 
al. 2007; Nagel 2012).



Introduction
We will examine to what extent the ‘generative schemas’ of the cultural capital defined in these terms apply 
across different fields of consumption so as to produce a unified set of dispositions. In doing so we focus 
on musical tastes regarded as the most powerful area of the class culture. 

The questions to be are the following: (1) Are there signs that effects of social origin, education, and class position 
on musical tastes adhere to the idea of homology of cultural activity and social space (2) Are there signs that a 
rampant variety of musical tastes has rendered the idea of a strong structuring of cultural consumption obsolete? 

In order to determine these questions we distinguish between: (i) classical music, (ii) rock, considered as a new 
value attributed to cosmopolitanism, and (iii) disco polo music that is representative for popular culture. 



Introduction
Our hypothesis is as follows: 
 
Given rising diversity of musical genres, the structure of the space of musical 
preferences is not homologous to that of the space of social positions. We predict 
that distribution of musical tastes is not systematically structured along class 
lines. It displays in various effects of social origin, respondent’s class, and 
educational level on preferences for classical music, rock, and disco polo.



Methodology
The presentation is based on the results of quantitative research (nationwide random 

sample) carried out as a part of the research project “Musical distinctions. Musical tastes 
and social stratification in the process of formation of Poles’ lifestyles”.

http://www.md.ifispan.pl/

Project is conducted by Institute of Philosophy and Sociology Polish Academy of Sciences and financed by Poland’s 
National Science Center (agreement number UMO-2017/25/B/HS6/01929).

http://www.md.ifispan.pl/index.php/en/


Methodology
● The research was pursued from February to June 2019 by the consortium 

of DANAE/REALIZACJA 
● Nation-wide probabilistic sample of population aged 15+
● 2007 interviews were completed
● Overall response rate: 50.4% (calculated according ESS standards)



Methodology - musical taste indicators
● Enjoying classical music

○ The indicator is based on the following criteria:
■ Respondent indicates classical music in open-ended question. 
■ Respondent indicates, they like (or like very much) 26,6% classical music (closed-ended 

question).
■ Respondent indicates, they like (or like very much) the music of Bach, Mozart and 

Wagner.
■ Respondent indicates, they like (or like very much) the music of Boulez, Bach, 

Beethoven, Puccini, Tchaikovsky (listening of fragments of selected music pieces).
○ Next we sum up how many of the criteria the respondent fulfills. Index may take the values 

from 0 to 10. 
○ Cronbach’s Alpha=0,88.



Methodology - musical taste indicators
● Enjoying disco polo music*

○ The indicator is based on the following criteria:
■ Respondent indicates disco polo music in open-ended question .
■ Respondent indicates they like (or like very much) disco polo music (closed-ended 

question).
■ Respondent indicates they like (or like very much) the music of Bayer Full and Sławomir.
■ Respondent indicates they like (or like very much) the piece „Ona tańczy dla mnie” („She 

dances for me” by Weekend)
○ Next we sum up how many of the criteria the respondent fulfills. Index may take the values 

from 0 to 5. 
○ Cronbach’s Alpha=0,745.

* Disco polo is form of electronic folk music, created in Poland in the late 1980s, characterized by simple music based on several chords and banal 
lyrics. Its counterparts are eg. the Portuguese Pimba and Serbian Turbo-folk.



Methodology - musical taste indicators
● Enjoying rock music

○ The indicator is based on the following criteria:
■ Respondent indicates they like (or like very much) the music of Metallica, Led Zeppelin, 

U2, Nirvana.
■ Respondent indicates they like (or like very much) the piece of Pink Floyd.

○ Next we sum up how many of the criteria the respondent fulfills. Index may take the values 
from 0 to 5. 

○ Cronbach’s Alpha=0,775

● Three indicators (classical music, rock, disco polo) were rescaled to 
0-10 scale.



Independent variables
● EGP class 
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Means (0-10 scale)



Coefficient of multiple correlation (R2) and partial R2 coefficient



OLS parameters 
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Conclusions

● This analysis has shown that the structure of the space of musical tastes in Poland is not 
systematically homologous to that of the space of social positions. 

● More specifically, we have shown that the homologous model works quite well in case preferences 
for classical music, and preferences for rock in that these follow the lines of the 
highbrow-lowbrow division. 

● According to expectations, preferences for disco-polo (referred mostly to popular, ’vulgar’, 
primordial, or simple tastes), are shaped other way round - in that these are less liked among 
upper middle class (new intelligentsia) and are liked mostly by ‘lower classes’.

● It turns us to more general issue of ‘redefinition’ of  the prestigious art forms. Our findings 
suggest that rock is one of musical genres that were upgraded to the dominant culture 
supplementing in this role classical music. Indeed, this might be attributable to the national Polish 
circumstances.


